
photo by Martin Brigden on flickr.com under cc-by 2.0

DESIGN  IS  INVISIBLE



Lucius Burckhardt (1925—2003)

Professor for sociology and urbanism

He researched the dynamics between
architecture, design, urban development
and socio-economics.
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DESIGN  IS  INVISIBLE
Lucius Burckhardt 1980:



Don’t design the object



Design the influence
the object has to the institution it belongs to



Design the influence
the object has to the institution it belongs to
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context
structure

interface
function



the night
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North Korea



the hospital
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But what if the next
health facility

is out of reach?
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Don‘t design the object,
but the influence it has.



photo by Martin Brigden on flickr.com under cc-by 2.0

limits of planning



a street corner
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the unplannable







Screenshot from 2023-03-04 of https://edition.cnn.com/2020/12/10/health/us-coronavirus-thursday/index.html
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the smallest possible intervention
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a short story
about a wine bar, the person
running it and the internet
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I‘m not in the business of 
selling drinks to everybody. 

I want to know the person, that 
wants a table at my place. 

And I want, that my patrons 
know me and my bar. 

How can you achieve that, with 
online-booking a table or 
reading a stranger’s opinion?”

“
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Get in touch later:

on Mastodon: mastodon.world/@lutzschmitt

or on LinkedIn: linkedin.com/in/lutzschmitt

or via E-Mail: post@lutzschmitt.com
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